_ Thtu statement i is FALSE.

|Emmw@;muwwu ““True or Fulse". lflhcsmemmtnhhr..
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[ explanation. ' "

To providé service to its members and uthars is the main object of a

" Note : htmssmmwwm Smmmmﬁmdlﬂnmﬂdmﬂ'—

ce-operative society.

REASONS : I .

(1) A co-operative mtv is an erganisation which is formed, £5 formed, managed

_persons, usually of limited means to conduct busmm tu uchmre

common economic objectives.

m-mum_.wuw service may be 1o F"““"M sﬂﬂds—_

loans, transport, banking services. etc. to the members of the
society at reasonable rates.

‘ - E.‘r} The members of the :a-upamtl:w. society come together on the

basis of unity and equality. They pool their resources and ond efforts

and thereby promote their common economic interests - The

manogement of co-operative society is based on demecratic

_ principle. The decisions in the General Body Meetings and in the

the members present at the meeting.

supervision of respective state government. It is service-oriented

(4) The co-operative erganisations function under the control and

meetings of the Managing Committee are taken by the majority of

and not profit-metivated. Economic growth through co-operation

and equal oppertunity is the main objective of co-operative society.
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(2) | This statement is TRUE,
REASONS: A
(1) e-business is abbreviated form of electronic business which implies

| applicatiof and use of information and communication technologies

| (ICT) to conduct and cample‘te all business activities, It involves

| e "!PE!EEE’L’?F._WF?_!’!E.FEF’?{J‘.'"-“f‘dﬁ__!’_!'..E‘EEFI..Wd-‘-ME_
_I__ customer services and co-operating with business partners.

| M'mm“_r_- it mrwrf!ﬁf_r_'m ‘“P't’?'!-_ I?@_iﬂlsf-'r_ m? FP_sﬂ_!&_

| e-business also facilitates easy and speedy communication through
‘ websites, e-mail and telephonic communication between buyers and
- sellers.

| {3] The World Wide Web (www) facilitates a firm engaging in
' e-business to have nationwide or o worldwide presence and

popularity. It offers alot of publicity {expuﬁur-e] to the business on

|_ a global platform. This facilitates easy marketing of products.
| _ Thus, worldwide trade is possible by e-business,

(4) With the uduent of internet mte.met direct cdmrnunlcutmﬂ between
partners, employees, buyers and suppliers is made possible
Suppliers, partners, owners, etc. get feed back from the customers,

co-partners, buyers, ete. This results inimproved services. On account

of all the above stated factars it is easier to make close relation

between partners, employees and suppliers, Development of society
is achieved through development in e-business, trade and commerce.




(3)

This statement is TRUE.

REASONS :

(1) All the business organisations are indebted to the sociely, because

they survive and grow on the patronage and support of the society.

They should act as good and capable business units (organisations) of

the society. They have to use the scarce natural resources most

economically and with due priority to produce consumer goods.

(2) While providing employment to the people, business organisations

should ot discriminate against them on the Basis of race, religion,

caste, sex, etc. In order to encourage employees fo work with

commitment and dedication the business organisations must frame

rules for confirmation of their services and strictly adhere to them.

steps for protecting the health and hygiene of the employees. They

should provide proper sanitation, canteen facilities, medical

facilities, hygienic conditions, etc, They should toke odequate

safety measures in case of the production of hazardous or unsafe

praducts. Proper maintenance of machine and buildings must be done

to prevent accidents and control pollution.

(4) Business organisations should not resort to false advertising. They

They should help to the community financially and share

government's burden in the times of occurrence of natural
calamities like floods, earthquakes, cyclones, droughts, famines,

rin‘l!l_..___g!:_::identsl etc. It should also help the ‘government in

rehabilitation of disaster affected people.




| (4) | This statement is FALSE. 3

Consumer Protection Act is o blessing for the consumers,

REASONS :

(1) The Consumer Protection Act, 1986 has recognised six rights of the

consumer ; (i} Right to safety (ii) Right to be informed (iii) Right to

~ choose (iv) Right to be hwd!v’; Right to redress and (vi) Right to

consumer’education, This act is comprehensive and reformist,

{(2) Many institutions have started to ensure that the rights of the

consumer are protected and promoted. Newspapers and other
publicity media also make the consumer aware about his status and

rights. Therefore, the consumer has now become alert and conscious

of his rights. It is now difficult for the seller to neglect the interest

of the consumer or ignore him or adopt pressure tactics for selling

the inferior or substandard products.

(3) Consumer courts have been established to register consumers'

complaints and conduct proceedings against the seller. There is no

need to appoint a Lawyer to defend the cose. If the complaints are

found true, the concerned seller is given punishment and/er fine.

These measures have coutioned the sellers. Besides this, social

welfare and its growth are the other important features of

Consumer Protection Act.

—

(4) Em';im",_zhe. seller uﬂ;d to apply the pri_nt:ipit. of 'Caveat Emptor’

(i.e., let the buyer be aware) and put: the condition ' goods once sold

cannot be taken back’, But now the Consumer Protection Act, 1986

_expressly provides that goeds, if found defective or not according

to specifications, can be returned or replaced. The seller is also held

lisble to pay compensation, if any. Now the principle of ' Caveat

Emptor is replaced by the principle of ' Caveat Venditor' (ic., let

the seller be uu{qm].
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Thus, it is clear that the Consumer Protection Act is a blessing for the

COnNsuMmenrs.

This statement is TRUE.

REASONS :

(1) Principles of management if used and opplied by the arganisation in

the right direction, they help the organisation te improve the overall

efficiency of the employees. Principles of management odvocate

planned activities and systematic organisation of men, materials,

metheds, machinery, etc, which in turn help ta improve the effi-

ciency of employees.

(2) Principles of management guide the managers about handling th_a

human resource, reducing the wastage, co-ordinating the activities

of different departments, etc. This creates healthy atmosphere in

the organisation which inturn helps to improve the preductivity in

the argarnisation and consequently efficiency of employees.

(3) Application and use of principles of management leads to

specialisation, optimum utilisation of equipment and resources,

increased productivity and efficiency. This in turn boosts the

morale of employees. These principles of management act as aguide

s s,

the organisation and also motivate the employees to perform more

efficiently and effectively.

(4) Principle of fair remuneration forces the management to pay

adequate wages and other incentives to the employees. This goes a

long way to increase the morale of employees whe in turn would put

their best efforts to perform their duties more efficiently. These,

principles of management also stimulate research and development

activities in the organisation,

{ Mwhﬂg_ﬁchamn : 1 mark is allotted for stating True or False and 4 marks

are allotted for reasons. & marks for each sub-question: Total marks : 15)
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In this Short-Answer Question, 4 sub-questions on different chapters ——

- “ 1 are set, Swdeénts are expected to amempt iy 2 out of 4 subquestions. Usually

S B _i_i

questions such as writing nature (features), types, advantages, disadvantages,
' importance (significance) of uny business organisation, writing management
|| prineiples, features (nature) and importance of management funchions, ete.
4 will be asked in lﬁsn'penfﬂum&mhm:mm.mhaubmmm;
© minimum 5 points with subtitles and brief explanation are expected.
W  Underline the subtitles so given. '

-

(1) |The social responsibilities of business organisations .tr._lwurds the

(1)

, consumers are explained as follows :
o .

Better quality products: It is the responsibillty of a business

organisation to produce and supply better quality products and

services and strive to improve the quelity. For this purpose, every

business unit must have quality control department to reject inferior

and substandard products. In this respect, International Standards

Organisation (IS0) is the latest trend towards quality control. This

ensures customers’ loyalty to products.

|- @

Consumer safety : The organisation must ensure that the product

supplied has no adverse effect on the life and health of the

consumers. Unsafe products must not be marketed by the

organisation. Some rival business organisations may intreduce
imitation articles of inferior quality, Under such circumstances, the

manufacturer of the genuine product must warn the consumers of

such injﬂtutium_

| (3) Charging fair prices : The business erganisation must charge fair

and reasonable prices for its goods. Maximum Retail Price (M.RP)

inclusive of all taxes should be printed on all packed products. The

customers should not be cheated by being charged higher prices.

Such practices bring disrepute to the organisation and spoil its

image in the long run,




(4) Services regarding products © Business organisations are expected

to offer the following services regarding products to the

consumers : (i) Regular supply of goods/services ot the right time.

right price and right place. (ii) Supply adequate quantity and quality

of products as per consumers’ demand. (i) The products must fulfil

the expectation of consumers of different classes, taste,

purchasing power, etc. (iv) Quick, satisfactary and efficient after
sales services should be offered specially in cose of consumer

durable products. (v) Free repair, maintenance and guidance to use

new products should be provided.

to conduct research and rgf_e:vzlnpmnt for the purpose of impraving

the quality of the product and reducing the cost of production.

(6) Accurate information : Business organisations are expected to pro-

vide accurate information of preduct such as contents, uses, ways of

_maintaining products, side effects, if any, date of manufacturing

and expiry, MRP, etc. to the consumers through advertising, packing

and labelling. This is very essential in case of new products. Along

with new products, printed leaflets should be provided for taking
proper precautions.

-

The characteristics of entrepreneurship are explained as follows :

(1) Economic activity : In order to satisfy human wants and in exchange

earn a better livelihood, an entrepreneur manufactures new

products or modify the existing products as per the needs,

preferences and demands of the consumers. For this purpose, he

undertakes a systematic plan activity by using skills, knowledge and

experience. For this reason, entrepreneurship is considered as an

economic activity.




{(2) Innovation : Entrepreneur needs to be innovative. The essence of

entrepreneurship is innovation. According to Joseph A. Schumpeter

innovation may ftake place in the fallowing forms, viz., the

introduction of a new product in the market, the installation of new

production technology, entry of specific product in a new market,
the discovery of a new source of raw material, ete. In view of

changing taste, preferences, etc,, of the consumers, from time to

_time, entrepreneur undertakes research and development to manu-

facture products to satisfy the consumers' needs which is also

referred to as entrepreneurship. :

(3) Creative activity : Innovationis a process of creating something rew

and creativity is a prerequisite of innovation. Therefore, innovation

should be strongly supported by creativity, Introducing creativity in

the production process to produce new things or products is a

challenging task before the entrepreneur. Hence, creativity is an

essential element of entrepreneurship,

1{4) Organisation building : Entrepreneurship is an activity of organising

various factors of production such as land, labour, capital, etc. and

various resources such as financial, physical and human resources.
By considering place utility, time utility, form utility, etc,

entrepreneur has to assemble different factors of production and

resources under one roof for producing new products,

(3) Managerial skill and leadership | The entrepreneur who has strong

feeling i.e. passion of doing or creating something new rather than

just to earn profit will become o successful entrepreneur.

Managerial skills and leadership are the most important features of

successful entrepreneur. Other skills are not considered so

impartant. Entrepreneur needs to be a good leader and manager of

the groups werking under him.
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(6) Risk-bearing : An entrepreneur” has to undertoke so many risks

.....

~earthquake, floods, etc. All these risks cannot be insured with

insurance companies. A risk which cannot be insured against and

measured is called uncertainty. Entrepreneur always buys factors of

production at certain prices to combine their contributions into the

produéts and then sells those products at uncertain prices in future.

Thus, entrepreneur is a risk-bearing agent of production,

@

The importance Eigni%icunce} of controlling is explained as follows :

(1) Fulfilling organisational goals : Contralling helps to fulfil and achieve

organisational goals. Plans are made in the organisation to define t

----- LS

activities to be performed for achieving the geals. The controlling

functionensures that the activities take place according to the plans

and if there is any deviation, timely action is taken. When all the

activities are conducted successfully, according to plan the organisa-

tional goals can be achieved as desired.

(2) Accuracy of standards : Proper and efficient control system help

the management to check the standards set are accurate or not.

This system also keeps check on the changes taking place in the
organisation. This in turn facilitates the organisation to review the

standards by considering such changes.

(3) Efficient use of resources : By using various control technigues,
managers can keep o close watch over the utilisation of human,

physical and financial resources, They can prevent the misuse or

wastage of resources and ensure proper utilisation of the same.

ﬁ}_:nﬁrnving employee motivation: A good control system gives

information in advance about the standard performance and




discovers efficient and inefficient employees. The management can

give training 1o the inefficient employees to get rid of their
weaknesses. Efficient employees may be rewarded financially.

Financial rewards or incentives motivate them further. The manager

may recommend motivational measures in case it finds that

deviations are due to insufficient motivation.

-

(5) Ensures order and discipline : An efficient and good control system

ensures order and discipline in the organisation. It prevents and

reduces bad and unnecessary behaviour on the part of employees,

Under this system regular checking is done by the managers or

departmental heads and preventive measures cre taken against

deviation or indiscipline.

(6) Facilitates co-ordination : In any erganisation, the expected results

depend upon the individual, group and departmental efforts. Proper

co-operation, integration and co-ordination is necessary in such

efforts. Controlling reveals the weak points where co-ordination

falls short, so that the management can take timely action. Every

manager or superior co-ordinates the activities of subordinates

_tuwnrds ‘the_ process of mnthIing_,_

(4)

The rights of consumers are explained as follows :

(1) Right to_safety: The right to sofety means the right to be

protected against products, production processes and services

which are hazardous to consumers’ lives and property. They have a

right to be protected against marketing of goods which are injurious

to health and life. They alse have a right to food safety since it

directly affects their health and quality of life. For instance, a hotel

owner should not serve stale food te his customers. Similarly, a

chemist should not sell the medicines after their expiry dates,




(2) Right to information : The consumer has @ right to get carrect
information about the price, quality, ingredients, q*un:_ln‘tity. potency,

purity, standard, name of the manufacturer, instructions regarding

‘the use, date of mnnufuﬂ_l._l_r_'ifg._ _:_IE‘}:E of expiry and so on. This is
essential to aveid deception and to protect against misleading

advertising, improper labelling and other practices, The buyer

should be informed about the way he should consume the product,
‘the adverse health effects, if any, of its consumption, use of its

ingredients, etc.

(3) Right to choose (choice) : The consumer has a right to choose o

proper variety out of different varieties of goods and services. He
has a right to choose a safe, healthy and better quality preduct and
wide variety of similor products. This right aims ot promoting

competition and removing manopoly, The passibility of selling goods

of inferior quality through pressure tactics by certain selfish

traders can be avoided if consumers are conscious of this right.

express his views, suggestions, dif ficulties, complaints, grievances,

(4) Right to be heard : The consumer must be given an opportunity to

etc., before the appropriate authorities, about the products he

uses, It means if o consumer is cheated in the market place, his

complaint must be taken into consideration by the concerned

authorities. For instance, a consumer has a right to file a suit against

the dealer for his misleading advertisement.

(5) Right to redressal : The consumer has a right to seek redressal

egainst unfair trade practices. This also includes the right to have o

has the right to receive a fair omount as compensation or get the

fair settlement of his just or reasonable claims. In other words, he

article replaced or repaired free of cost for misrepresentation

{wrang claims) made by the manufacturer. It is done through the




Enrmmnr Protection Act, 1986 under which hmh*fct Forum, State
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Commission and Mational Commission are established.

(6) Right to Education : The right to consumer education means the

right to become a well-informed, alert and cautious consumer, able

to make rational decisions regarding purchase of goods. The main

~ cause of eonsumer exploitation is their ignorance. Consumer

_—— ——————m

education, therefore, empowers consumers to fight ageoinst their

exploitation. In this regard, the government, media and various

Nan-Gevernment Organisations (NGOs) can play an important role

to create awareness amaong the consumers and to educate them, e.g.

Jago Grahak Jago Campaign.

T e a——— e — 1 - s n o, = e

{Markmg Ear;htrm Each suh*questmn carries Smarks. Tﬂ"i:ll rnn::r'ks 10}




-th : In this question, 2 ng-mwwmzmmmnmﬂs

‘expected o attempt any one. In each question there will be 2 sub-parts.

Usually, meaning or detimition of any concept of this subject may be asked in the
first part. This part of the answer carries 2 murks. Features, types, advantages

Cpunt of the question carries 8 marks, At least 8 pointe with sub-titles and

-

Texthook Ch. nos, 1, Jud?nmhuhd.ﬂunriqmmumﬂmﬂmH

or dissdvantages of that concept may be isked in the second part. The second

[A] DEFINITION : Prof. Haney defines joint stock company in the

following words, ‘A joint stock company is a veluntary association of

individuals for profit having capital dividéd into transferable

shares, the ownership of which is the ;mdit_inn of membership.’

In simple terms, a joint stock company is a form of business

organisation in which persons interested in doing some business with

sole aim of earning profit form an association and get it

incorporated (registered) under the Companies Act.

[B] Features : The features of a joint stock company are explained as

follows

(1) Artificial Legal person @ As soon as a company is incorporated, it

is separated from its shareholders and it receives independent

statutory status. It is recognised as a person in the eyes of law

though it has no physical existence, For this reason it is called an

artificial (legal) person. It has a separate name and it uses a

common seal as a substitute for its signature.

| (2) Separate legal entity : A registered company, in ‘the eyes of law.

is an independent legal entity distinct from the members wha

have formed it. Every company has a specific name under which

it is registered. The company can acquire and dispose of

barrow money, file a suit against a third party and can be sued in

a court of law.

property in its name and it can also enter into contracts and



(3) Limited liability : The liability of o shareholder is limited to the

extent of the foce value of the shares held by him, If the share

amount is fully paid (i.e. face value), then there is no further

liability on the part of the shareholder, The company undertakes

_greater risks because the linbility of the members is limited. In

the event of liguidation of the company, the personal property of

company in settlement of their debts. In such a case, the

Shareholders ot the most may lose their investments in the

shares of the company. ¥

(#) Common seal : The Companies Act provides that every company

must have its own seal, known as the ‘common seal’ and get it

registered. Since company is an artificial person, cannot signasa

human being, the common seal is used as the signature of the

company. It shows the name of the Company which is engraved in

a particular manner. It is essential that two directors and the

secretary sign as witnesses on the documents on which the

common seal 15 affixed.

(5) Registration : As per the provisions of the Indian Companies

Act, 1956, the registration is compulsory for every joint stock

company. A company cannot be formed without registration.

(6) Transferability of shares: The ownership of share is the

pre-condition on membership. In the case of a public limited

company, the shares are freely transferable. Transferability of

shares enables o shareholder to get back his capital easily by

selling them in the Stock Exchange. However, the shares of the

private limited company are non-transferable,




{7) Separation of cwnership fr'nr'n mahagement : In the case of a

Joint stock company, the ownership of the joint stock company

remains with the shareholders and the management is entrusted

to the elected representatives of the shareholders known as th

TS E TR A

directors. The directors form themselves into a Board and the

Board of directors formulates plans, strategies and policies with

= e

(8) Membership : In a private limited company, the minimum

membership is 2 and the maximum maml;ership is 50, As per the

new provisions made in the Companies Act, 2013, the maximum

membership in case of private company is now 200 members.

In a public limited company, however, the minimum membership

is 7 and there is no limit for the maximum number of members.

(3) Registered office : Every joint stock company must have a

registered of fice. The address of the registered of fice must be

mentioned in the domicile clause of the Memorandum of Associa-

i) s——

correspondence between the company and all interested parties

such as shareholders, creditors, Registrar of the companies,

etc. toke place, All the important documents of the company

such os Register of members, minutes books, annual returns,

register of debentureholders, etc. are kept at the registered

office of the company.




(10) Voluntary association : A joint stock company is an association

of many persons. Any person irrespective of caste, creed.

eolour, religion and economic status can become o member of

the company by purchasing its shares. However, membership is

not compulsery but veluntary.

[Marking Scheme : (i) Definition of Joint Stock Company : 2 marks

{ii) Features of Joint Stock Company : 8 marks (At least 8 points on

features of Joint Stock Company with brief explanation are expected |

OR

(2)

[A] DEFINITION of Fire Insurance :

Fire Insurance Act, Section 2(6) defines, 'Fire insurance

business means the business of effecting, otherwise than

__against loss by or incidental to fire or other occurrence customarily

included among the risks insured against in fire insurance policies."’

In other words, 'Fire insuronce contract is a contract of

indemnity against loss or damage 1o goods or property arising from

rrea

[B] Types of fire insurance palicy :

The different types of fire insurance policies are shown in the

following diagram :

! Fire Insurance |
I I ey " S—
= _Valged Average __Specific Flogting
Palicy Policy Palicy Palicy
= B A + x
Comprehensive Excess Reinstatement Blanket
Palicy Palicy Palicy Pelicy




| Ths different types of fire insurance poficies are explained as anhws
[1] Valued Puhc'f Itisa pullc'_-' under which the value of tha '|:||r*||:|p-:r't\|r

(ie subja.ct mt’car} is ascertained and ngru-d upon I:r,r the insurer

and the insured at the time of issue of the policy. The insurer

undertakes to pay the agreed value irrespective of amount of loss

caused due to fire. Thustyptufpdlcwstnhmfnrthuﬁgmdsm

art work, puﬁntirhgt etc.

value becorties difficult to calculate ot the time of loss b'_uf fire, .9.

(2) Av;mge. Policy : This policy contains an -:wsr-r:;_;a clause, Under this

pelicy the insurer is liable to pay only that proportion of the actual

loss as the insured sum will bear to the full value nf the property at

the time of the loss, e.g. the machinery of T EEIJOCI] is insured

under fire insurance for T 2 00,000, The loss ucm.rmd due to fire

arrived at T 2 50,000, The compensation will be paid ¥ 1,00,000. This

claim for lass is also Eﬂiuf 2.00,000 ie ¥ 1,00,000.

is because insurance is 50 % of actual value of mu:hmer'_.r H:n:a the

Formula to ::nim[nta claim :

Value uf Palicy ckiall
Value of Property

2,50 000

_maﬂ.ﬂﬂﬂm_tjmﬂﬂﬂ.—

amount pqyubh_g;_ cqmpensntmn in case the mn.rzd ]:H"ch-f't‘f is

destroyed by fire, irrespective of the actual value of the property

insured, e.g. a property of the value of ¥ 500,000 is insured for

T 3,00,000, The loss occurred due to fire is T {ﬁ_ﬂmﬂ Here

insurance company will pay ¥ 1,50,000 in full as compensation.

———
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fluctuate from time to time, it is convenient to the businessmen to
take a policy for one sum and one premium for goods lying at

==

different places.

(5) Comprehensive Policy : This fire insurance palicy covers all kinds of
risks such as fire, explosion, lightning, thunderbolt, rict, strikes,

burglary, etc. This policy is also called as all in one policy. This type

of palicy is more popular in USA, UK etc,

(6) Excess Policy : This types of policy is taken when the market value
of stock constantly fluctuates, Insuch case one policy is taken for a

minimum amaunt below which value of stock never falls and another

policy for excess amount by which price fluctuates, e.qg. if the value
of stock ranges between ¥ 5,00,000 and 2 5,40,000, then one palicy

will be taken for ¥ 5,00,000 and another policy will be taken for

T 40000 ie. for excess amount.

(7) Reinstatement Policy : Under this policy, insurer undertakes to
replace the property or goods lost by fire or to pay the amount that

would be needed to reinstate or replace the damaged or destroyed

property. While replacing the property for paying compensation
depreciation amount of the property destroyed is not taken inte
consideration. The rate of premium is usually very high.




=

(8) Blanket Policy : It is a policy unde? which all the assets of the

business i.e. fixed assets and current assets lying at different

places are insured under one insurance policy and one premium for

-one particular sum.

[Marking Scheme : (i) Definition of fire insurance : 2 marks and

(i) Type of fire insurance : B marks. (At least B points with brief

explanation are expected ) Total marks : 10.]




